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retrospective ad and brand evaluations.  Results show that the relationship between affect traces and 
affective ad evaluations is stronger for consumers with low involvement and negative prior brand 
attitudes.  Additionally, the relationship between affect traces and brand attitudes is stronger for 
consumers with high involvement and negative prior brand attitudes.  Finally, under low (high) 
involvement conditions, ad affect has a stronger impact on purchase decisions for consumers with 
negative (positive) prior brand attitudes. 
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